
Further Education 
Marketing Benchmarking 
Survey 2015

30% (122) response rate

good representation 
from across the UK

89% 
members of 
College Marketing 
Network

36% 
of SLT leads for marketing 
have marketing experience 
or qualifications

95% 
of marketing leads hold 
academic or professional 
qualifications

64% 
of SLT leads 
for marketing 
have neither

have dedicated 
in-house digital 
or web specialists

Only 

40%

Survey of marketing leads from 122 colleges undertaken in April 2015

3% 
Public Sector
Recommendation

1.8% 
Total

1%  
Non-staff

0.8%  
Staff

SampleQualifications

Marketing Staff

Budgets

Planning and Reporting

97% have a 
marketing or 
tactical plan

62% report 
regularly to SLT 
– 38% do not!

58% have a three-
year marketing 

strategy

Average digital audience sizes

These are indicative averages as larger numbers not reported

Digital

30,000
Web 

Sessions

6,000  
Facebook 

Likes

3,800 
Twitter 

Followers

1,100 
LinkedIn 

Connections

900 
Instagram 
Followers

80%

60%

40%

20%

0%

-20%

-40%

-60%

69%

-31%

56%

-44%

Applications Enrolments

Increased in 2014/15

Declined in 2014/15

Applications and Enrolments

3100 
is the average number of full-time 16-18 applications

2700
is the average number of full-time 16-18 enrolments

*these are indicative averages as larger numbers not reported

“Make marketing strategic – not just the promotional arm of the college”

Top Issues for College Marketers

Increased 
competition

Declining 
demographics

Staffing 
(capacity and

 retention)

Digital 
marketing and 
social media

Budget 
restrictions

Resistance 
from schools

Lack of 
marketing 
knowledge

Relationship with schools

report some 
difficulty accessing 
local schools to give 
advice and guidance

98%

Prospectuses

*these are indicative averages as larger numbers not reported

95% 
produce full 
time guides

94% 
still focussing 
on printed 
versions

Average cost  
£8000*

Market Research

Student
Recruitment

Top Strategic Marketing Priorities

80-85% measure 
student perception 

and satisfaction

Less than 40% measure 
stakeholder or parent 

perceptions

 01628 413197           07854 707361             fiona@carthycommunications.com
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Supported by:

01772 257833 / office@m-network.org

16-18 Applications and Enrolments

Average number of marketing staff per turnover


